
Date Read Discuss Present Current Event
1/23/2008 Chapter 2 Environment of Global Trade Katie Fulk and Eric Gray

1/25/2008 Chapter 2 IMF and World Bank Stacey Jaracz and Manny Kratzat

1/28/2008 Chapter 3 History of Nations' Business Andrew Lyon and John Millikan

1/30/2008 Maryann Coty--Global Jobs Kyle Murphy

2/1/2008 Chapter 3 Geography effects on business Chris Pagano and Christina Schuff

2/4/2008 Chapter 4 Cultural dynamics in business Tonya Sexton and Cory Stahl

2/6/2008 Chapter 4 Import/Export--Room 246 4:30

2/8/2008 EXAM I:  Chs. 1-4

2/11/2008 Chapter 5 Adaptation & Management Style Sarah Addison and Kat Berger

2/13/2008 Chapter 5 Gender Bias; Ethics Jessica Bourcier and Calvin Bryant

2/15/2008 Chapter 6 Government Policies Garey Buck and Joel Burkhead

2/18/2008 Chapter 6 Political issues Brian Collier and Aaron Considine

2/20/2008 Chapter 7 Legal Systems & Intellectual Property Jake Donnelly and Jeff Faker

2/22/2008 Chapter 7 Commercial Law; U.S. law;cyberlaw Katie Fulk and Eric Gray

2/25/2008 Chapter 8 Global Marketing Research Stacey Jaracz and Manny Kratzat

2/27/2008 Chapter 8 Multicultural Research Andrew Lyon and John Millikan

2/29/2008 Chapter 9 Emerging Markets--Economic Development Chris Pagano and Christina Schuff

3/3/2008 Chapter 9 Developing Countries & Emerging Markets Tonya Sexton and Cory Stahl

3/5/2008 EXAM II:  Chs. 5-9 Joshua Taylor and Adam Wiese

3/7/2008 Chapter 10 Multinational market regions & groups Sarah Addison and Kat Berger

3-10 to 3-14 SPRING BREAK

3/17/2008 Chapter 10 Europe and The Americas Jessica Bourcier and Calvin Bryant

3/19/2008 Chapter 11 Planning & Organizing for global markets Garey Buck and Joel Burkhead

3/21/2008 NO CLASS - EASTER BREAK

3/24/2008 NO CLASS - EASTER BREAK

3/26/2008 Chapter 11 Alternative Market-Entry Strategies Brian Collier and Aaron Considine

3/28/2008 Chapter 12 Products & Culture, Quality, adaptation Jake Donnelly, Jeff Faker, Kyle Murphy

3/31/2008 Chapter 12 Services and Branding Katie Fulk and Eric Gray

4/2/2008 Chapter 13 Products & Services for Businesses Stacey Jaracz and Manny Kratzat

4/4/2008 EXAM III:  Chs. 10-13

4/7/2008 Chapter 14 International Marketing Channels Chris Pagano and Christina Schuff

4/9/2008 Chapter 14 Factors affecting channel choice & members Tonya Sexton and Cory Stahl

4/11/2008 Chapter 15 Exporting & Importing Joshua Taylor and Adam Wiese



4/14/2008 Chapter 15 Logistics & Terrorism Sarah Addison and Kat Berger

4/16/2008 Chapter 16 IMC & International Advertising Jessica Bourcier and Calvin Bryant

4/18/2008 Chapter 16 Message and Media Garey Buck and Joel Burkhead

4/21/2008 Chapter 17 Sales Force for Global Markets Brian Collier and Aaron Considine

4/23/2008 Chapter 17 Training, Motivation, Compensation Jake Donnelly and Jeff Faker

4/25/2008 Chapter 18 Pricing for International Markets Kyle Murphy

4/28/2008 Chapter 18 Leasing, Countertrade, and transfer pricing Joshua Taylor and Adam Wiese

4/30/2008 Chapter 19 Negotiation with international partners

5/1/2008 Chapter 19 Implications for Managers & negotiators

5/6/2008 FINAL EXAM 11:40-1:20


