BSNS 4250 GLOBAL MARKETING
REVIEW FOR EXAM |: CHAPTERS 1-4
Look up these terms and concepts in your book. Make sure you understand the definition, meaning, and
use/application of the terms. In some cases, the information will be in Figures and Exhibits, and in some
cases, the information will be embedded in the text.

Chapter One:
International Marketing

Top 3 U.S. companies (in international sales) (Exhibit 1.1)
Which Foreign Country Company Owns: (Exhibit 1.2)
Firestone (tires)
Ben & JerryQ (ice cream)
Alpo (dog food)
Burger King (fast food)
Huffy Corp. (bicycles)
Smith and Wesson (guns)
New York Post (newspaper)
Levels of uncontrollable environments (Exhibit 1.3) ¢ how many are there for a multinational company?
Self-Reference Criterion (SRC)
Ethnocentrism
Stages of International Marketing Involvement: From No Direct Foreign Marketing to Global Marketing
The three strategic orientations of international marketing

Chapter Two:
Top Five U.S. trading partners (Exhibit 2.1)

MNC (Multinational corporation)
GATT (General Agreement on Tariffs and Trades)
WTO (World Trade Organization)
NICs (Newly industrialized countries)
GNP (Gross National Product) ¢ global
Balance of payments and its three components
Balance of trade/current account (note: the current account is basically the ¢balance of tradeg)
Protectionism and its eleven reasons
Trade Barriers
Tariffs
Quotas
Voluntary Export Restraints
Boycotts and Embargoes
Monetary Barriers
Standards
Antidumping (what is ddumping?€) penalties
Ways to ease trade restrictions:
The Omnibus Trade & Competitiveness Act
GATT
WTO
IMF (International Monetary Fund)
World Bank Group



Chapter Three:
Significance of September 13 to Mexico (p. 59)

Manifest Destiny

Monroe Doctrine

Be able to name at least three central and South American countries that experienced U.S. intervention
(Exhibit 3.2)

Examples of effects on climate products made in the U.S. (p. 63)

Chinese example of irresponsible industrial behavior on environment (p. 67)
Sustainable development

What happened to the Philadelphia trash? (p. 69)

Top 2 consumers of energy in the world (Exhibit 3.3)

Countries with longest and shortest life expectancy (Exhibit 3.4)

Regions with highest rural and urban populations (Exhibit 3.5)

Exhibit 3.6 ¢ country with smallest proportion of older peoplet why?

Effect of declining births on immigration

Chapter Four:
What cultural oddity accounted for a decline in the Japanese birth rate in 19667 (p. 96)

What are the likeliest 3 markets for a Holland producer of tulips? (Exhibit 4.2)

Correlate the consumption of tobacco in Spain (Ex. 4.2) with the consequences in Exhibit 4.3
Textbook definition of culture (middle of p. 98)

Why must global marketers consider ¢culture in their strategic planning (Exhibit 4.4)

Be able to identify at least three origins of culture (pp. 99-105)

Be able to identify the five elements of culture

Hofstede@Q Indexes (p. 106)

Innovative cultures score higher/lower? on individualism and higher/lower? On uncertainty avoidance
Gift-giving customs in other countries (Crossing Borders 4.1)

How can a marketer use Exhibit 4.6?

The two kinds of knowledge about culture (bottom of p. 113)

Cultural sensitivity

Cultural borrowing

Effect of product diffusion on social change (bottom of p. 119)



